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Ke Zaka is a financial literacy platform that
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FSCA South Africa * 215 views * 2 months ago
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INTRODUCTION SABC

Ke Zaka is a financial literacy platform that makes financial education relevant to
mmunities. Through the provision of relevant financial information, community
ers, individually and through their Stokvels and Burial Societies are able to make
rmed financial decisions. Ke Zaka has been sharing financial information since
e following platforms: Television (SABC 2); Radio (Lesedi FM) and through
outreach initiatives with relevant partners and stakeholders.
nted in partnership with the Financial Services Conduct Authority

a stokvel through its members.

rm where community members are already

ing provides an opportunity to share financial
rs within the same platform. As part of
hallenges the group faced.

jective. Ke Zaka, in
d assistance to the
tion to solve their
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SABC

Ke Zaka; is a reality-magazine show on SABC 2 that aims to empower Stokvels and Burial
ieties through provision of financial information.

orted by the FSCA as an AFP (Advertiser Funded Program) which saw the
nt financial information by and through FSCA CED and FSCA
sentatives, as aligned with the objectives of the FSCA. Ke Zaka
ial challenges and provides practical advice and solution
In each episode groups and the viewers will receive
from an informed Presenter and Industry Experts
and thus providing financial growth for the

es and teases the viewer’s financial
is resolved and gain valuable

inary people can make
age the interest of
ial literacy is not



Episode structure

Segment 1

ng Billb

oard

Segment 2

Presenter link:

The Presenter recaps the group
discussion with the experts. Link
to what the group thinks and
decides

Group Feedback discussion:
Group representatives give
feedback about where they
have been to and the
recommendations. Group
decision and next steps for the
group.

Presenter summarizes and
congratulates group.

-~ Member feedback

oup members on how they

ey performed to assist

to find a solution.
person
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)le to assist FSCA in deliver on the following:

o Financial Products Consumers

s: Gauteng, Free State, North West,




SABC 2 Target audience

SABC2 is a Family Entertainment Channel that connects and reflects
shared experiences.

Family...ever so complicated

Made up of a sum of individuals constantly evolving
We stand our ground,

Proud, support each other,

We are emotional,

Protective,

Carefree,

Full of laughter,

Sometimes contrasted by fights and sadness
Create memories,

Dynamic, crazy but cool.

In the end families may be different, but to us it is people coming
together as one.

MORE

. FOR YOU




1 SABC%
AU d I e n Ces (these numbers exclude 4

promo audience numbers across the other 2 channels)

Stokvel Date flighted Viewership
interviewed
-1 05/04/23 123 309 207 668
kvel

12/04/23 106 762 190 831
™ _ 90 413 123 651
"ﬁ 54 154 251736
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AU d i e n Ces (these numbers exclude

promo audience numbers across the othe 2 channels)

Stokvel Date flighted Viewership
interviewed
Plus Size Black 24/05/23 208 171 154 019
M) ‘ds
'w 31/05/23 80 758 135 969
‘W 118 818 131888
“!‘ 107 575 171 059

g 130 813
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VALUE ADD ELEMENTS SABC 7

ments were produced and delivered in accordance with
ent with the SABC. Additional exposure through FSCA

e
Opening Billboard Developed and produced as value add

Closing Billboard Developed and produced as value add

Stings Developed and produced as value add

Branded promos Developed and produced as value add

Channel promos Developed and produced
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RADIO — Lesedi FM

o radio station in South Africa
informed
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Listened from home

1.437.000 Listeners via cellphone Listeners via DSTV Favourite Shows: Local News 3M+
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RADIO — Lesedi FM

(Radio platform doesnot give audiences perfeature but
overdallstation listenership)

‘oduction
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RADIO — Lesedi FM

Stokvels and Finance
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WHAT WORKED

presenter

an esteemed broadcaster
experience in online
avision. Ayanda’s
ive on Ke Zaka 4.

oth the
at
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BEST PERFORMING CREATIVE S ¥

Q_ Search Facebook

Ke Zaka Stockvel and Burial Societies

Show

5 d-6
Are you part of a Stokvel or burial society? Ke Zaka is
looking for you. Let us assist you with the right
quotations for group investments, admin support and
access to industry experts to help you achieve your
collective goals

Queries Impressions

256 77367

" ARE YOU PART OF
A STOKVEL OR
BURIAL SOCIETY?

This creative ran in April and May and brought satisfactory results with a total
of 256 for the month of May.



ARE YOU PART OF
A STOKVEL OR
BURIAL SOCIETY?
LET'S HELP YOU
GROW!.

-

CREATIVE GALLERY - LEAD ADS LG

burial society’s
Listen to '(e Zaka
Today at §4:15 g !

—
£ 10 May 2023 V,.m,@

W

‘campaign. This
audience.



ERALL PERFORMANCE

CHANNEL OBJECTIVE IMPRESSIONS REACH ENGAGEMENTS ENGAGEMENT RATE LEADS

FACEBOOK | AWARENESS 374 874 334 815

FACEBOOK 322 559

167 187

697 433 502 002



WHAT DID NOT WORK
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PRODUCTION HOUSE EXPERIENCE SABC

oduction house has delivered seasons 1, 2, 3 and 4. The production team that has been
' has sufficient experience to deliver on season 5 and beyond.
ork with the same team to deliver season 5.

while working on Ke Zaka 4 with the FSCA....
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RECOMMENDATIONS

end continuation of this project through Ke Zaka season 5 with 26 episodes.

inalizing engagements with the SABC for Ke Zaka 5.
African Stokvel investment scam” makes the case for the
financial information.
hat it is a requirement for premium collectors to be
of a burial society alerted Lesedi FM of an
Next is for audiences to report to the relevant
e FSCA would assist members of that

- forms in the next season of Ke
ell as contact centres.
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